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2K0HXZ - GREYSON PRESTON
Asia is the world's largest e-commerce marketplace and continues to grow rapidly. Some countries
lead. Others need to catch up. An eﬃcient e-commerce marketplace requires information and communication technology infrastructure—including internet access, speed, and aﬀordability—along
with logistics, an eﬀective legal and institutional framework, and social acceptance and awareness.
This report reviews the opportunities and challenges in developing business-to-consumer e-commerce in the region. It also examines how Fourth Industrial Revolution technologies—blockchains,
the internet of things, machine learning, artiﬁcial intelligence, and 5G wireless networks, among
others—will transform the industry and unlock its dynamic potential. It also oﬀers policy recommendations to help lower barriers to e-commerce development.
An exploration of the current state of global trade law in the era of Big Data and AI. This title is also
available as Open Access on Cambridge Core.
Steenkamp introduces the global brand value chain and explains how brand equity factors into
shareholder value. The book equips executives with techniques for developing strategy, organizing
execution, and measuring results so that your brand will prosper globally. What sets strong global
brands apart? First, they generate more than half their revenue and most of their growth outside
their home market. Secondly, their brand equity is responsible for a massive percentage of their ﬁrm’s market value. Third, they operate as single brands everywhere on the planet. We ﬁnd them in
B2C and B2B industries, among large and small companies, and among established companies and
new businesses. The stewards of these brands have a set of skills and knowledge that sets them
apart from the typical corporate marketer. So what’s their secret? In a world that is globalizing, but
not yet globalized, how do you build a powerful global brand that resonates universally but also accommodates local nuances? How do you ensure that it is dynamic and ﬂexible enough to change
at market speed? World-class marketing expert Jan-Benedict Steenkamp has studied global brands
for over 25 years on six continents. He has distilled their practices into eight tools that you can
start using today. With case studies from around the world, Steenkamp’s book is provocative and
timely. Global Brand Strategy speaks to three types of B2C and B2B managers: those who want to
strengthen already strong global brands, those who want to launch their brands globally and get results, and those who need to revive their global brand and stop the bleeding.
This report provides practical guidance to tax authorities on the design and implementation of a variety of solutions for digital platforms, including e-commerce marketplaces, in the eﬀective and eﬃcient collection of VAT/GST on the digital trade of goods, services and intangibles. In particular, it
includes new measures to make digital platforms liable for the VAT/GST on sales made by online
traders through these platforms, along with other measures including data sharing and enhanced
co-operation between tax authorities and digital platforms.
This book identiﬁes institutional mechanisms that can be used to promote consumer conﬁdence in
direct online sales with businesses (B2C e-commerce). It argues that enhancing the access to justice in a multidimensional sense can potentially oﬀer an eﬀective means of boosting consumer
conﬁdence. It introduces a conceptual framework for a multidimensional approach to access to justice in the context of consumer protection, describing the various reasonable criteria needed to satisfy consumer demands in B2C e-commerce. The framework, which reﬂects all essential aspects of
consumers’ expectations when they engage in online transactions, provides a benchmark for the
evaluation of various consumer protection mechanisms. Based on an analysis of diﬀerent mechanisms and using the framework’s criteria, the practice of private ordering, which does not rely on
the creation of rules of law but rather on the use of technology as a solution, appears to oﬀer a
meaningful way to enhance access to justice in B2C e-commerce. However, though private order-

ing holds considerable potential, certain weaknesses still need to be eliminated. This book demonstrates how private ordering can be successfully implemented with the help of an intermediary, a
neutral third party that plays an integral part in the collaborative task of facilitating various aspects of private ordering, thus helping to limit the risks of failure and ensuring a fairer market setting. In order to move forward, it argues that the state, with its wealth of material resources and incentive options, is the institution best suited to acting as an intermediary in facilitating private ordering. This promising proposal can improve consumer protection, which will in turn boost consumer conﬁdence.
The Economic Outlook for Southeast Asia, China and India is a bi-annual publication on regional
economic growth, development and regional integration in Emerging Asia. It focuses on the economic conditions of Association of Southeast Asian Nations (ASEAN) member countries: Brunei
Darussalam ...
This publication studies e-commerce-related policies that aﬀect SMEs’ engagement in cross-border
e-commerce. It identiﬁes the bottlenecks and requirements of e-commerce participation and presents examples of best practices in regulating cross-border e-commerce. This work addresses competitiveness issues in each segment of the cross-border e-commerce process chain, including
establishing business online, international e-payment, cross-border delivery and aftersales services. It provides a checklist of the essential ingredients for SME success in cross-border e-commerce, by examining enabling factors at the ﬁrm level, immediate business environment level and
national policy level. The publication also reviews global cross-border e-commerce and oﬀers a
deeper analysis of selected economies. This work serves as a starting point for a public private dialogue on e-commerce, especially for SMEs in developing countries.
The continued advancement of globalization, increases in internet connectivity, compatibility of international payment systems, and adaptability of logistics and shipping processes have combined
to contribute to the rapid growth of the cross-border e-commerce market. Due to these advancements and the ubiquitous presence of smartphones, consumer use of cross-border e-commerce is
increasingly simpliﬁed, and thus, sellers are hardly restricted to a speciﬁc country in terms of promoting, selling, and shipping goods worldwide. The burgeoning opportunities, habits, and trends of
shopping on cross-border e-commerce platforms have expedited the prospect of becoming a presence in the global market. This is true for enterprises of all sizes, especially for small? and medium?sized enterprises (SMEs) that want to add their footprint in the international market for the
ﬁrst time. Like any other industry, cross-border e-commerce has its speciﬁc economics and driving
forces, but has diﬀerent scopes, challenges, and trends due to the geographic and cultural expanse of relevant environments. Cross-Border E-Commerce Marketing and Management was conceptualized by identifying the scope of new complementary information with a comprehensive understanding of the issues and potential of cross-border e-commerce businesses. The authors believe that this book will not only ﬁll the void in the current research but will also provide far-sighted
vision and strategies, as it covers big data, artiﬁcial intelligence, IoT, supply chain management,
and more. This book provides the necessary knowledge to managers to compete with the competitive market structure and ultimately contribute to the sustainable economic growth of a country. It
works as a guideline for existing cross-border e-commerce managers to formulate individual strategies that combine to optimize the industry while keeping the enterprise competitive. This book is
useful in both developed and developing country contexts. This publication is an ideal resource for
academicians, policy makers, stakeholders, and cross-border e-commerce managers, especially
from SMEs.
This publication assesses the impact of COVID-19 on e-commerce and digital trade. While the pandemic caused a sharp deceleration in economic activity, it also led to a rapid acceleration of e-com-

merce. With restrictions on movement and other public health interventions in place, digital solutions have become essential to continued delivery of economic and social activities. And, as the
digital economy and e-commerce play an increased role in Sustainable Development, stakeholders
at all levels have a responsibility to ensure that these technologies play a positive and powerful
role in national and international recovery eﬀorts. Indeed, those that can harness the potential of
e-commerce will be better placed to beneﬁt from global markets for their goods and services, while
those that fail to do so risk falling behind. Thus, the critical global policy challenge that emerges
from this study is that greater eﬀorts are needed to help reduce inequalities in e-trade readiness
that currently prevail amongst countries.
This two-volume set constitutes the refereed post-conference proceedings of the 12th International
Conference on Simulation Tools and Techniques, SIMUTools 2020, held in Guiyang, China, in August 2020. Due to COVID-19 pandemic the conference was held virtually. The 125 revised full papers were carefully selected from 354 submissions. The papers focus on simulation methods, simulation techniques, simulation software, simulation performance, modeling formalisms, simulation
veriﬁcation and widely used frameworks.
The coronavirus disease (COVID-19) pandemic is accelerating digital transformation across Asia
and the Paciﬁc. Digital platforms have become prominent intermediaries or marketplaces that allow the exchange of goods, services, and information. They are opening new transaction channels
and ways of using resources while lowering service costs and enhancing market eﬃciency. This volume of background papers, prepared for the Asian Economic Integration Report 2021, examines
the scope and potential beneﬁts of digital platforms, as well as the associated policy issues and
challenges. It proposes measures and policies to help maximize social and economic gains while
alleviating adverse eﬀects.
This book uses the concept of political conﬂict to examine the eﬀects of globalization on tobacco
control policies. Analyzing a range of challenges to policies enacted by Australia, Canada, the United States, the European Union and Uruguay, the book examines how the global trading system has
narrowed the scope of conﬂicts over tobacco control.
Taxation plays a critical role in promoting sustainable development and developing countries face
signiﬁcant challenges in mobilizing domestic resources. This publication analyses a number of topics which are of particular interest and relevance to developing countries in raising revenues and
protecting the tax base. It aims at providing practical assistance to these countries in assessing
and addressing the relevant issues in an eﬀective way. Primary audiences are oﬃcials of national
tax authorities and ministries of ﬁnance in developing countries, other professionals dealing with
tax matters, the general public, media and universities.
This edition of International Trade Outlook for Latin America and the Caribbean covers 2018 and is
divided into three chapters. Chapter I analyses the impact of divergent global growth and trade tensions on trade in the region. Chapter II examines the share of Latin America and the Caribbean in
global trade in minerals and metals. The region overall is a net exporter in this sector; however, given the typically low level of processing of its exports, it has the largest share in this category of primary products of all regions in the world. Finally, Chapter III examines whether cross-border e-commerce has the potential to galvanize and diversify exports from the region. Cross-border e-commerce refers to transactions for products and services that are ordered online, platform-enabled,
or delivered online.
For African enterprises, entrepreneurs and governments to take full advantage of new digital opportunities, they need a shared strategic understanding of where they are, what they have, and what
they may need to have for the future. This book presents this shared strategic vision to guide future coordinated actions of African enterprises, entrepreneurs, consumers/citizens and govern-
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ments in using new and emerging digital technologies. It showcases how consumers/citizens, entrepreneurs, organisations, institutions and governments are leveraging new and emerging digital
innovations to disrupt and transform value creation and service delivery in Africa.
The International VAT/GST Guidelines present a set of internationally agreed standards and recommended approaches for the consistent application of VAT to international trade, with a particular focus on trade in services and intangibles.
This book presents recent research in intelligent information and database systems. The carefully
selected contributions were initially accepted for presentation as posters at the 9th Asian Conference on Intelligent Information and Database Systems (ACIIDS 2017) held from to 5 April 2017 in
Kanazawa, Japan. While the contributions are of an advanced scientiﬁc level, several are accessible
for non-expert readers. The book brings together 47 chapters divided into six main parts: • Part I.
From Machine Learning to Data Mining.• Part II. Big Data and Collaborative Decision Support Systems,• Part III. Computer Vision Analysis, Detection, Tracking and Recognition,• Part IV. Data-Intensive Text Processing,• Part V. Innovations in Web and Internet Technologies, and• Part VI. New
Methods and Applications in Information and Software Engineering. The book is an excellent resource for researchers and those working in algorithmics, artiﬁcial and computational intelligence,
collaborative systems, decision management and support systems, natural language processing,
image and text processing, Internet technologies, and information and software engineering, as
well as for students interested in such research areas.
There are no oﬃcial statistics on international online trade in goods so far. This paper uses a consumer survey to construct a unique matrix of online B2C domestic and cross-border trade in goods
between the 27 EU Member States. We compare online and oﬄine trade patterns for similar goods.
We ﬁnd that the standard gravity model performs well in explaining online cross-border trade
ﬂows. The model conﬁrms the strong reduction in geographical distance-related trade costs, compared to oﬄine trade. However, the trade costs associated with crossing language barriers increase when moving from oﬄine to online trade. Institutional variables such as the quality of legal
institutions, online payments facilities and costeﬃciency of parcel delivery systems might play a
role in cross-border trade but they remain statistically insigniﬁcant in this dataset. In a linguistically segmented market like the EU, online home market bias remains high compared to bias in
oﬄine cross-border trade. We conclude that it is hard to predict at this stage whether regulators
could boost online cross-border trade through improvements in legal and ﬁnancial systems, and
parcel delivery infrastructure.
This book advances the international debate on the development of e-commerce with focus on
emerging ASEAN economies. It provides readers insights on Asia’s needs and eﬀorts to improve
the regional legal and economic conditions to support e-commerce. This book looks at the rules
and regulations on e-commerce, and e-commerce for inclusiveness growth. It provides insights
from several ASEAN member states and discovers the requirements for Asian countries to better
grasp the new juncture of growth associated with economic digitalization, which also have deep implications on continuous regional integration and community-building.
This book contains the results of the latest research on energy-related topics in transportation, economics, and management. The book is composed of select research proceedings of the EMMFT
2019 conference, and covers such issues as energy eﬃciency in the transport sector, infrastructure, mobile equipment, rail transportation safety and reliability assessment methods, communication and signal, traction power supply, operation organization, and modeling unique transport scenarios. This book also gathers cutting-edge studies on the relationship between energy innovations
and economic growth, the impacts of globalization and energy policies of countries on economics
and environmental quality, and design and analysis of energy management systems. This book is
of considerable interest to engineers, scientists, graduate students, and researchers in the ﬁeld of
transportation engineering, as well as to professionals working in the energy industries. It is also of
use to employees and investors concerned with energy management, including utilities and industry professionals, and regulators.
This book is an important outcome of the Fifth World Internet Conference. It provides a comprehensive account of the new trends and highlights of global Internet development over the past year,
covering network infrastructure, information technology, digital economy, world internet media, cyber security, and international cyberspace governance. This year, the book improves the Global Internet Development Index System and adds more countries into the assessed list, in order to
reﬂect more comprehensively, objectively and accurately the general situation of the world Inter-
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net development and thus to provide reference for all countries in promoting Internet development
and governance.
This publication explores how international trade is promoting economic empowerment through
the increased participation of women and micro, small, and medium-sized enterprises. It highlights
the roles of services and digital connectivity in facilitating diversiﬁcation and inclusive economic
transformation. The report examines recent trends in aid for trade in Asia and the Paciﬁc and how
it can do more to boost inclusive growth.
The coronavirus disease (COVID-19) pandemic disrupted both supply and demand sides of an interconnected world economy in 2020. Asia and the Paciﬁc was not immune as lockdowns and travel
and trade restrictions aﬀected nearly all aspects of cross-border economic activity. This publication
examines the initial impact on trade, investment, ﬁnance, and people’s mobility across the region
as the pandemic struck. It looks at how regional economies individually or collectively respond to
the crisis by, for example, leveraging rapid technological progress and digitalization as well as increasing services trade to reconnect and recover. The theme chapter focuses on digital platforms
and how they can accelerate digital transformation across the region.
This new Edition of Electronic Commerce is a complete update of the leading graduate level/advanced undergraduate level textbook on the subject. Electronic commerce (EC) describes the manner in which transactions take place over electronic networks, mostly the Internet. It is the process
of electronically buying and selling goods, services, and information. Certain EC applications, such
as buying and selling stocks and airline tickets online, are reaching maturity, some even exceeding
non-Internet trades. However, EC is not just about buying and selling; it also is about electronically
communicating, collaborating, and discovering information. It is about e-learning, e-government,
social networks, and much more. EC is having an impact on a signiﬁcant portion of the world,
aﬀecting businesses, professions, trade, and of course, people. The most important developments
in EC since 2014 are the continuous phenomenal growth of social networks, especially Facebook ,
LinkedIn and Instagram, and the trend toward conducting EC with mobile devices. Other major developments are the expansion of EC globally, especially in China where you can ﬁnd the world's
largest EC company. Much attention is lately being given to smart commerce and the use of AIbased analytics and big data to enhance the ﬁeld. Finally, some emerging EC business models are
changing industries (e.g., the shared economy models of Uber and Airbnb). The 2018 (9th) edition,
brings forth the latest trends in e-commerce, including smart commerce, social commerce, social
collaboration, shared economy, innovations, and mobility.
This edition focuses on trade connectivity, which is critical for inclusiveness and sustainable development. Physical connectivity enables the movement of goods and services to local, regional and
global markets.
The COVID-19 pandemic has adversely aﬀected the supply chains of all sectors of business worldwide. The pandemic has made it evident that by managing supply chains in a traditional manner organizations will no longer be able to achieve proﬁts and improve customer satisfaction. This calls
for immediate structural changes in organizations, ﬂexible organizational culture, and a sense of urgency to redeﬁne strategies related to supply chains. The Handbook of Research on Supply Chain
Resiliency, Eﬃciency, and Visibility in the Post-Pandemic Era explores diverse strategies for achieving capabilities related to supply chain resilience and seeks to expand the existing body of knowledge in this area. It develops models, frameworks, and theoretical concepts related to supply chain
resilience to enhance eﬃciency and improve visibility of supply chains. Covering topics such as
change management, production relocation, and supply chain risk, this book is an essential reference for business leaders, corporate executives, industry practitioners, researchers, academicians,
educators, and students.
This book is an expository introduction to the methodology of sensitivity analysis of model output.
It is primarily intended for investigators, students and researchers that are familiar with mathematical models but are less familiar with the techniques for performing their sensitivity analysis. A variety of sensitivity methods have been developed over the years. This monograph helps the analyst
in her/his ﬁrst exploration of this world. The main goal is to foster the recognition of the crucial role
of sensitivity analysis methods as the techniques that allow us to gain insights from quantitative
models. Also, exercising rigor in performing sensitivity analysis becomes increasingly relevant both
to decision makers and modelers. The book helps the analyst in structuring her/his sensitivity analysis quest properly, so as to obtain the correct answer to the corresponding managerial question.
The ﬁrst part of the book covers Deterministic Methods, including Tornado Diagrams; One-Way Sensitivity Analysis; Diﬀerentiation-Based Methods and Local Sensitivity Analysis with Constraints. The
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second part looks at Probabilistic Methods, including Regression-Based methods, Variance-Based
Methods, and Distribution-Based methods. The ﬁnal section looks at Applications, including capital
budgeting, sensitivity analysis in climate change modelling and in the risk assessment of a lunar
space mission.
Through a structured literature review and an exploratory factor analysis, this thesis presents a
conceptual framework with 6 key factors composed of 19 indicators, including government, consumer, company, product, operation and partnership, which aﬀecting the development of e-logistics in cross-border relation. Then, a comprehensive competitive strategy is generated based on
the framework, including government policy, logistics strategy selection, diﬀerentiated product, dual-channel inventory and transport. Finally, Walmart and JD.com in China market are chosen as
case study, the development of their cross-border e-logistics strategy verify the rationality and applicability of the framework found in this thesis. Durch eine strukturierte Literaturrecherche und
eine explorative Faktorenanalyse, stellt diese Arbeit einen konzeptionellen Framework mit 6 Schlüsselfaktoren auf, die sich 19 Indikatoren zusammensetzen, die sich auf die Entwicklung der E-Logistik in Cross-Border-Beziehungen auswirken, darunter Regierung, Verbraucher, Unternehmen, Produkt, Betrieb und Partnerschaft. Anschließend wird eine umfassende Wettbewerbsstrategie auf der
Grundlage des Frameworks erstellt, einschließlich der Regierungspolitik, der Auswahl der Logistikstrategie, des diﬀerenzierten Produkts, des Dual-Channel-Bestands und des Transports. Schließlich
werden Walmart und JD.com im chinesischen Markt als Fallstudie ausgewählt, die Entwicklung ihrer Cross-Border-E-Logistik-Strategie aufgezeigt und Anwendbarkeit des Frameworks demonstriert.
Networks of illicit trade in counterfeits use many modern solutions, including e-commerce, a tool
that oﬀers numerous advantages for consumers and businesses. The COVID-19 pandemic has accelerated both illicit trade and its misuse of the online environment.
This book examines emerging theories, frameworks, and applications of global marketing for the
21st century. It highlights how global marketing is changing in a globalized and digital economy
that is fast increasing in complexity and uncertainty. The traditional approach to global marketing
is no longer suﬃcient to address the emerging issues in global markets. Global companies need to
challenge traditional assumptions in global marketing in an era of shifting political, cultural, economic, and technological changes. They need to take a fresh look at the contemporary threats and
opportunities in markets, institutions, and technology and how they aﬀect entry and expansion
strategies through careful re-calibration of the marketing-mix. This book oﬀers new insights for
global marketing that addresses these issues. This book should be an ideal resource to both academic scholars and reﬂective practitioners globally such as CEOs and chief marketing oﬃcers as
well as government oﬃcials and policy makers interested in formulating strategies/policies for global marketing activities in the face of a globalized and digitized economy. This well-crafted research
volume is an excellent addition to the growing literature on new trends in international marketing.
The authors present the latest insight on the impact of phenomena such as cross-border e-commerce and digital markets, and they discuss new tools for political risk assessment, international
branding and more broadly the reconﬁguring of marketing-mix strategies – A powerful reminder
that the new global market remains a rugged landscape. - Alain Verbeke, McCaig Research Chair in
Management and Editor-in-Chief Journal of International Business Studies, University of Calgary, Canada. Emerging trends in institutions, markets, and societies, along with new technological advances, are redeﬁning the scope and strategy in global marketing. Professors Agarwal and Wu
have assembled a remarkable collection of cutting-edge topics and issues that capture the shifting
paradigm and contemporary developments in the global marketing ﬁeld. This is an informative and
timely resource that makes a valuable contribution, useful for both scholars and business practitioners of global marketing. - Constantine S. Katsikeas, Arnold Ziﬀ Endowed Research Chair in Marketing & International Management, Editor-in-Chief Journal of International Marketing, University of
Leeds, UK. This book presents new and cutting-edge thinking at a time when the traditional views
of international marketing need to be scrapped. Convergence forces are creating new opportunities as well as threats on a daily basis, and marketing practitioners as well as scholars must be forewarned as well as forearmed on how to deal with these changes. The real growth is coming from
the emerging nations, and the theories that provided suﬃcient insights ten years ago have been
completely outmoded by the ever-accelerating rate of innovation and technological change as well
as the pressures to address the needs of all of the ﬁrm’s relevant stakeholders. The strategic insights provided here are absolutely invaluable. Don’t miss an opportunity to read this book!! - John
B. Ford, Professor of Marketing & International Business, Eminent Scholar & Haislip-Rohrer Fellow,
Editor-in-Chief, Journal of Advertising Research, Old Dominion University, USA.
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This book explores the achievements and obstacles confronting China and major Latin American
countries in developing small- and medium-sized enterprises (SMEs) in the context of new changes
in “The Belt and Road” Initiative. In the ﬁrst three chapters, the Chinese authors elaborate on the
relationship between “The Belt and Road” Initiative and globalization, as well as strategies towards
forming an increasingly close bond between China and Latin America. The book ends with chapters
dedicated to analyzing the BRI conditions and eﬀects on SMEs of Latin-American countries. These
country speciﬁc chapters will show the speciﬁc opportunities and challenges the countries conditions, be they political, geological, etc. may have on the development of SMEs under the BRI. The
book will be useful not only to industry leaders looking to better understand how they can potentially beneﬁt from the BRI but also by the general public, as the book will explain what this new era of
globalization, and more speciﬁcally the BRI, will mean for the world’s industries and society.
Although negotiation still lies at the heart of international commercial agreements, much of the detail has migrated to the Internet and has become part of electronic commerce. This incomparable
one-volume work??now in its sixth edition??with its deeply informed emphasis on both the face-to-face and electronic components of setting up and performing an international commercial agreement, stands alone among contract drafting guides and has proven its enduring worth. Following
its established highly practical format, the book’s much-appreciated precise information on a wide
variety of issues??including those pertaining to intellectual property, alternative dispute resolution,
and regional diﬀerences??is of course still here in this new edition. There is new and updated material on such matters as the following: • the need for contract drafters to understand and to use the
concepts of “standardization” (i.e., the work of the International Organization for Standardization (ISO) as a contract drafting tool); • new developments and technical progress in e-commerce; • new
developments in artiﬁcial intelligence in contract drafting; • the possible use of electronic currencies such as Bitcoin as a payment device; • foreign direct investment; • special considerations inherent in drafting licensing agreements; • online dispute resolution including the innovations referred to as the “robot” arbitrator; • changes in the arbitration rules of major international organizations; and • assessment of possible future trends in international commercial arrangements. Each
chapter provides numerous references to additional sources, including a large number of websites.
Materials from and citations to appropriate literature in languages other than English are also included. In its recognition that a business executive entering into an international commercial transaction is mainly interested in drafting an agreement that satisﬁes all of the parties and that will be
performed as promised, this superb guide will immeasurably assist any lawyer or business executive to plan and carry out individual transactions even when that person is not interested in a full-blown understanding of the entire landscape of international contracts. Business executives who
are not lawyers will ﬁnd that this book gives them the understanding and perspective necessary to
work eﬀectively with the legal experts.
The Information Economy Report 2017 analyzes the evolving digital economy and its implications
for trade and development. While these are still early days of the digital economy, it is already
clear that it will have globally transformative impacts on the way we live, work and develop our
economies. As the world strives to implement the 2030 Agenda for Sustainable Development, harnessing the power of information and communications technologies (ICTs) is essential. Large parts
of the developing world remain disconnected from the Internet, and many people lack access to
high-speed broadband connectivity. Policymaking at the national and international levels needs to
mitigate the risk that digitalization could widen existing divides and create new gaps. Since increased reliance on digital technologies, such as cloud computing, three-dimensional printing, big
data and “the Internet of things”, it is essential to start assessing opportunities and pitfalls alike,
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and to prepare for what is coming. The analysis contained in the report contributes to this process
and proposes ways in which the international community can reduce inequality, enable the
beneﬁts of digitalization to reach all people and ensure that no one is left behind by the evolving
digital economy.
The two-volume set, LNCS 13325 and 13326, are conference proceedings that constitutes the refereed proceedings of the 10th International Conference on Distributed, Ambient and Pervasive Interactions, DAPI 2022, held as part of the 24th International Conference, HCI International 2022,
which took place during June-July 2022. The conference was held virtually due to the COVID-19 pandemic. The 58 papers of DAPI 2022 are organized in topical sections named for each volume: Part
I: User Experience and Interaction Design for Smart Ecosystems; Smart Cities, Smart Islands, and
Intelligent Urban Living; Smart Artifacts in Smart Environments; and Opportunities and Challenges
for the Near Future Smart Environments Part II: Smart Living in Pervasive IoT Ecosystems; Distributed, Ambient, and Pervasive Education and Learning; Distributed, Ambient, and Pervasive Well-being and Healthcare; and Smart Creativity and Art.
The e-commerce market has grown rapidly within the ASEAN region in recent years. This trend is
expected to continue in the future given the region’s large population base, rising middle-class and
improvements in connectivity. This edited volume examines the current state of e-commerce in
ASEAN countries. It highlights some of the key domestic and cross-border challenges faced by
ASEAN member states in developing e-commerce. These challenges include the regulatory and legal environment in which e-commerce ﬁrms operate across ASEAN, and the supporting infrastructure in ASEAN member states. “A comprehensive snapshot of the latest emerging regulatory, policy and consumer issues. It’s essential reading for anyone working in this ﬁeld. E-commerce is fundamentally altering the way in which businesses are being conducted, both within and between
ASEAN countries. More than just an alternate distribution channel, online trading oﬀers new opportunities and challenges for consumers, businesses, regulators and policymakers. How do markets
operate in the new paradigm? How should regulators and governments ensure that dynamic competitive economies evolve, instead of descending into anti-competitive structures? And how are
markets evolving in diﬀerent parts of Southeast Asia? All of these issues—and much more—are discussed in here. The editors are to be congratulated for assembling a range of insightful perspectives from across ASEAN. These are issues that will aﬀect the region for many years to come. The
lessons here are timely and timeless.” —Michael Schaper Ph.D., Deputy Chairman, Australian Competition and Consumer Commission, 2008–18
Since the end of the Cold War, globalisation has been the dominant political and economic trend.
But what is China’s role in globalisation? What is China’s vision of the world? This title oﬀers a
fresh and stimulating account of how China's involvement in globalisation has changed over time,
and how its role in leading the “re-globalisation” process is profoundly reshaping the world. Introducing an innovative theoretical framework in the shape of “re-globalisation”, this book discusses
China’s strategies and challenges while interacting with the international community. The book provides several illuminating case studies, such as the Belt and Road Initiative (BRI), the Asian Infrastructure Investment Bank (AIIB), and the strategies of the Chinese technology ﬁrm Alibaba. Rich in
data and bold in argument, the book provides an extraordinarily dynamic depiction of how China’s
encounter with the outside world has not only transformed itself, but also reshaped the global order. As the ﬁrst systemic and book-length study of “re-globalisation”, this volume will appeal to researchers and students of politics and Chinese studies, and contemporary Chinese politics in particular.
Electronic commerce (e-commerce) is rapidly transforming the way in which enterprises are inter-
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acting among each other as well as with consumers and governments. Despite important potential
beneﬁts, businesses and consumers in developing countries were for a long time slow to exploit e-commerce. As a result of changes in the evolving landscape for information and communications
technologies (ICTs), this pattern is now changing, and e-commerce is growing rapidly in emerging
markets and developing economies. Against this background, this publication revisits the potential
opportunities and risks of e-commerce and examines how countries can beneﬁt the most from the
phenomenon in today's Information Society. Using oﬃcial statistics and private sector data, it provides an up-to-date review of global and regional trends related to e-commerce in view of changes
in the ICT landscape, focusing on developing countries while drawing lessons from developed countries.
An important outcome of the Fourth World Internet Conference, this book provides a comprehensive account of the status quo and trends in global Internet development. Covering network infrastructure, information technology, digital economy, e-governance, cyber security, and international
cyberspace governance, it presents the Global Internet Development Index System to assess the
Internet development of various major countries and emerging economies.
As cross border B2C e-commerce is widely spreading, three strategic steps toward global B2C e-commerce (overseas direct sales) has been proposed to small businesses to enhance their economic status for research purposes. Step one covers the attempt to enter and sell among foreign global
open markets, such as eBay and Amazon, along with Kmall24, which was opened in 2014 by Korean international trade organization. Based on the experience of foreign direct sales in global open
market as step one, step two covers entering local shopping malls. Required needs are entering expense, website management, and foreign language consultation, however marketing expense is
not needed. Step three covers establishing local platforms and starting up overseas direct sales. In
step three, establishing foreign language shopping mall needs investment, website management,
and foreign language counseling, which require marketing strategies. Foreign direct sales is diﬀerent from foreign direct purchase, for the fact that decisions need to be made in the seller's perspective, which comes with many disadvantages, and also calls for inspections on diﬀerent ways to approach due to diﬀerence of environment between local community and foreign communities.
This report is part of a broader work program on shaping a more positive narrative on regional integration in South Asia. It is a follow-up to a recent ﬂagship report published by the South Asia Region of the World Bank, A Glass Half Full: The Promise of Regional Trade in South Asia. E-commerce
is dramatically changing the way goods and services are transacted nationally, regionally, and globally. It facilitates international trade by reducing the cost of distance and remoteness and can be
more inclusive of underrepresented groups such as women, small businesses, and rural entrepreneurs. Intraregional trade in South Asia is still below its potential, and the region lags behind
other parts of the world in activating the potential beneﬁts from e-commerce. Adopting a novel yet
practical approach, this report explores how e-commerce can be boosted to deepen intraregional
trade in South Asia. It examines the main transacting models in the digital space and the channels
through which e-commerce helps reduce transactions costs for ﬁrms and consumers. It considers
the regulations, as well as the regulatory gaps, aﬀecting private sector participation in e-commerce, focusing on data privacy, consumer protection, delivery, cybersecurity, market-access regulations, and digital payments. Finally, the report presents recommendations for regulatory reforms
that could enhance e-trade, especially in a regional context and as a possible platform for greater
global engagement by South Asian ﬁrms. The scale of these recommendations ranges from the
modest, such as allowing cross-border payments and streamlining the customs regime, to the
more ambitious, such as allowing the operation of regional e-commerce platforms and liberalizing
related cross-border logistics services.

